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Welcome. The meeting will begin shortlyé 
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Opening Remarks

Rob Bernard

Chief Environmental Strategist 

Mike Bax

VP, Marquee Accounts

Lizzie Schueler

Director of Business and Industry
Bill Weihl, VP, CSCI

Green Energy Czar, Google



Presidentôs Address

Lorie Wigle

President, Climate Savers Computing Initiative

VP/GM, Intel Corporation



The Role of Technology and People in a Smart Society

Smart Society, Sustainable Society

Smart behaviors reduce our global footprint 
Source: Global Footprint Network



SOURCE: THE CLIMATE GROUP
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Expected CO2 Emissions in ICT Sector

The Role of Technology and People in a Smart Society

ICT Trends

1B new connected users

15B connected devices

1 Zettabyte traffic

ICT



Introduction to the New Executive Director

George Goodman

Executive Director

Climate Savers Computing Initiative



2010: A Year in Review



Our Growth & Programs
Lorie Wigle, Intel (CSCI President)

680 Members 

Worldwide



Our Accomplishments
Lorie Wigle, Intel (CSCI President)

IT Sector Cut Annual CO2 Emissions 

by 32 Million Metric Tons Since 2007 

ÅData collected from CSCI membership and worldwide market information

ÅSignificant gains derived from improved PSU efficiencies

ÅCSCI played a key role in accelerating the market shift toward energy 

efficiency.

Bottom Line: IT sector on target to achieve 54M metric ton goal



Communication & Outreach: Media Relations
Jae Ellard, Microsoft Corporation (Marketing Co-Chair)

Å1,255 Articles

Å687 Million Online 

Impressions*

*Measured by Nielsen//NetRatings



Communication & Outreach: Media Relations
Jae Ellard, Microsoft Corporation (Marketing Co-Chair)

Climate Savers Computing 

Initiative focuses on the 

devices that power the 

internet

[CSCI] wants to move 

from a 50% efficiency rate 

to a 95% 

Climate Savers Computing 

expands into networking

SOCIAL MEDIA ENGAGEMENT
Member ·Stakeholder ·Partner ·Media ·Consumer

Energy efficiency saves IT 

sector $2B annually

Climate Savers Computing and 

the role of tech companies in 

addressing climate change

[CSCI] tells businesses how 

to cut costs with green IT



Utility Opportunities for IT 
Energy Efficiency Programs

October 20, 2009

Our Programs: Educational Webinars
Jae Ellard, Microsoft Corporation (Marketing Co-Chair)

Implementing IT Power 
Management 2

April 19, 2010



Our Programs: Technical Workgroups
Kathleen Fiehrer, Intel (Marketing Co-Chair)

CSCI Platinum Level Certification 

Power supply criteria for CSCI platinum level servers and desktops

Systems Available

Desktop PSU 938 225 266 5

Server PSU N/A 56 78 22

SOURCE: 80Plus



Our Programs: Technical Workgroups
Kathleen Fiehrer, Intel (Marketing Co-Chair)

Strategic Partnerships

Achievements

ÅSimplified PSU definitions and categories

ÅDeveloped CSCI storage criteria specifications

ÅPartnered with SNIA on power supply definition and criteria recommendations for 

ENERGY STAR storage specifications

ÅInfluenced ENERGY STARôs server v2 specwith respect to power supply definitions and 

recommendations



Our Growth & Programs
Kathleen Fiehrer, Intel (Marketing Co-Chair)

Processors/

Chipsets

Devices

Tools/ 

Methodology

ACPIv4 Enabled Firmware/BIOS

Use Processors with P-State, C-State

PCI Express* Active State Power Mgmt

Fast Resume Device Drivers

USB v3 Power Enhancements

Multiple Wake Patterns 

WiFi Support for Mobility

Power Analysis Tools

Consistent Platform Capabilities 

(Power ON Devices in Sleep)

System Stress Tests

Climate Savers Computing Power Management System Design Guide

Available Q4ô09



Annual Member Survey



Annual Member Survey 
Bill Weihl, Google Inc. (CSCI Vice President)

Metrics Report High-Level Results

Å Participation: 11%

Å Criteria

Å In compliance with CSCI criteria: 92%

Å Established own purchase criteria: 73%

Å Provide rebates/incentives for purchasers: 22%

Å Notebooks

Å ENERGY STAR 5.0 of those deployed: 93%

Å Use PM: 87%

Å Desktops

Å ENERGY STAR 5.0 of those deployed: 89%

Å Use PM: 76%

Å Education

Å Educated/encouraged employees on use of PM 

tools for PCs: 76%

Å Encouraged employees to pledge: 55%

Å Promoted EE networking systems and devices: 

68%

Å Made efforts to educate end-users re: EE 

computing: 88%

Å Made efforts to educate end-users beyond EE 

computing: 60%



Annual Member Survey 
Bill Weihl, Google Inc. (CSCI Vice President)

ÅAchieved 40% reduction in workstation energy consumption

ÅPartnered with 1E to create a managed service offering for clients

ÅSpread the Climate Savers Computing message to employees and 

clients

Leveraging Membership for Corporate and Client Value

WIN-WIN-WIN

Added revenue ·Extended energy savings to 

clients ·Reduced CO2 footprint



Annual Member Survey 
Bill Weihl, Google Inc. (CSCI Vice President)

ÅArchitects and implements technology solutions that reduce CO2 and 

demonstrate economic benefit within 1 year

ÅPartners with companies whose products promote and support 

energy efficiency and power management

ÅInternally, power management is mandatory, and teams are well-

versed in the benefits of power management.

ÅPower management and CSCI are promoted among suppliers, 

partners, and customers.

A Comprehensive Approach to Energy Efficiency and 

Power Management



New Programs and Opportunities



Networking Expansion

2011 Technical Workgroups
Oliver Tavakoli, Juniper Networks

Cut 38M metric tons of annual CO2 emissions by 2015

Workgroup Charter

ÅNetworking device taxonomy, categories, and energy profiles  

ÅDevelop energy efficiency targets and best practices

ÅLabeling program

ÅAdvance end-to-end network energy efficiency



Power Management Toolkits

2011 Technical Workgroups
Oliver Tavakoli, Juniper Networks

ÅToolkits for IT managers at SMBs

to troubleshoot PM software reliability

ÅTools for ISDs to identify PM run-time errors

Member procurement commitments 

will be extended through 2015.

Updated Procurement Guidelines



Marketing Goal

Drive awareness and influence behavior change related to computer 

procurement and PM deployment and adoption practices among enterprise

businesses and, eventually, SMB.

Drive Awareness

ÅNew members/recruitment

ÅIncrease PM adoption rates

Change Behaviors

ÅEncourage procurement

ÅSupport deployment

ÅIncrease adoption

2011 Marketing Workgroup
Jae Ellard, Microsoft Corporation (Marketing Co-Chair)



Overcoming adoption barriers ·Enterprise deployment challenges ·

PM hot topics

Quarterly program focused 

on PM issues to help drive 

awareness and change 

behavior

2011 Marketing Workgroup
Jae Ellard, Microsoft Corporation (Marketing Co-Chair)

Educational Webinars



Power Management Roundtable

Austin ·Portland ·Seattle ·Bay Area ·San Diego

Quarterly program designed to 

facilitate discussions with industry 

stakeholders

2011 Marketing Workgroup
Jae Ellard, Microsoft Corporation (Marketing Co-Chair)



Website Refresh

2011 Marketing Workgroup
Jae Ellard, Microsoft Corporation (Marketing Co-Chair)

Enhanced website content, including:

ÅPM implementation case studies

ÅToolkits

ÅEducational webinar materials

ÅUpdated blog



2011 Marketing Workgroup
Jae Ellard, Microsoft Corporation (Marketing Co-Chair)

Č

Higher Education

2010 2011


